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Price Parity Clauses and Selection Parity Clauses

Seller S

Seller S sells goods on its own

| website and also sells goods in
Online Shopping Malls A and B
Price panity clauses ' by concluding seller contracts
with these malls. Thus, Seller §

| sells goods through three sales
channels.

Selection parity clau

ses

Lineup N, of goods that Seller
S offers in Online Shopping
Mall A must be equal to or Selection parity clauses
exceed Ny and Ng

(N, =N, and N, ZNg)

*

«
Offering Ny types of goods

ering Ny, types of goods.
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Price parity clauses

Price P for which Seller S sells
Product | in Online Shopping
Mall A must be equal to or
lower than Py and Py,

(P =Py and P, =P,)

v

Selling Product 1 for Price P, Selling Product | for Price Py, Selling Product | for Price Py

General Consumers (Purchasers)
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Digital platforms DMP
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(Mote 1) A digital platform provides different services such as advertisernment i

delivery to customers of free service (multi-sided market). :

(Mote 2) Consumers’ website browsing history is bought and sold among !

enterprises. h

(Mote 3) The termy "DMP” refers to an advertising business operator. .
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J Antimonopoly Act®gtol| CH$F Legal measures

Legal Measures

Conducts Legal Measures

cease and desist order

Private Monopolization surcharge payment order

criminal accusation
cease and desist order

Unreasonable Restrainting of Trade
. . o surcharge payment order
(Price Fixing cartel/ Bid-rigging, etc) . .
criminal accusation

cease and desist order

unfair trade practices
surcharge payment order

Anticompetitive merger cease and desist order

O surcharge calculation rates

Zt=2d 1t Bid-rigginge| Z<: %= flgk7|zhSete| of

Z|tH) = surcharge calculation rates
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repeated violation/ L
normal early termination

leading
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entrepreneur
manufacturing 10%(4%) 15%(6%) 8%(3.2%)
retail 3%(1.2%) 4.5%(1.8%) 2.4%
wholesale 2%(1%) 3%(1.5%)
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